IMAGINE OVER PEOPLE OPENING
THEIR INBOXES & SEEING YOUR AD

SENT TO WORK COMP
PROFESSIONALS NATIONWIDE

We reach twice as many insurance, legal
services, employers, and medical
professionals as our competitors.

ADVERTISING STATISTICS

¢ 35,000+ registered users on workcompcentral.com.

End result: A defined target audience and not simply search engines clicking on
the wrong site.

¢ 15,000+ registered daily newsletter subscribers.

End result: Nearly double the closest competitor in subscribers. We have
constantly proven to be more successful at reaching our audience with our
advertisers.

¢ 650,000+ page views per month. (Based on 6-months. 1/10 — 6/10)

End result: Loyal and professional audience that seeks news and industry
information, including your advertising message.

¢ 15% new visitor traffic per month.

End result: We are recognized as a growth company that is being demanded
nationally.



Advertising space that you choose!

Daily Newsletter (Mon-Fri)

WORKCOMPCENTRAL

DAILY NEWSLETTER

o Texas Adopts Report Card Rules WorkCompCentral
has been our most
effective advertising
580 X 180 campaign to date and
we feel with the added
mens Sl exposure it should only
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e increase our success.
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— 0206 Long Beach launched a carve-out comp program
with its police and firefighter unions, the first ever for a
city government in the state.

The slow pace of medical evaluations and low quality of
medicaklegal reparts prompted the city of Long Beach to launch

W HES 1y WOL R -

L o]
Aomm— - -

—
.

Calfornia's first-ever carve-out invalving municipal employees,
the official in charge of the new program said Tuesday.

— 0206 A Van Huys information and assistance officer will
become chief spokesman for the Division of Workers”
Compensation.

An information and assistance officer from the Workers’
Compensation Appeals Board offics in Van Nuys wil take over
Susan Gard's postion as chief spokesman for the agency
effective Monday, the division announced Tussday

— 0206 A state appellate court affirmed a fraud judgment
against a worker who defrauded his employer.
A California worker convicted of fraud failed to prove that & trial
court violated his right to present a defense, an appelate court
ruled

02/04 Insurers and physicians will square off on Fab. 27,
when the 15t DCA will hear oral arguments in the Palm
Medical case.
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02107 State lawmakers said they want State Fund to subject
itzeif to public records law as part of a plan to improve ts
governing structure.
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0205 Wel-known applicants” attorney Eli Fosinoff died on
Friday at the age of 69

02/08 A central state school district employee was sentenced
to 90 days in jail for falsifying medical documents in her comp
case
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02/04 A years-long probe into the deaiings of Oriska
Insurance Co. triggersd the indictments of President James
L
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Splash Page

Our largest available
banner. Displays

directly after login.

Advertising Sales: (805) 484 — 0333 ext. 126



ADVERTISING RATE SHEET

. Impressions
Lotz Location Cost Weekly 30-Days CPM
Banners Cost Daily  30-Days CPM
| Big Banner | $225 .
Horizonta day | 70,000 | N/A 16
480 x 80 | $2,500 | 4,000 | 120,000 | $21 580x180 | / day /
Skyscraper Side Banner | $125 | 70,000 | N/A $9
120x 400 | 2500 | 4,000 | 120,000 | *% 185x200 | /day
Box
300 x 200 | $3:000 | 4,000 | 120,000 | %25
Splash Impressions
plas Locati
33 ocation Cost Weekly 30-Days CPM
650 x450 | °1:000 1,000 | 30,000 | *°
Skyscraper | $125 | 14,000 | 64,000 $9
150 x 600

** All above rates reflect a monthly charge, however, newsletter rates are daily.

Let us create a customized campaign to accommodate your goals and your budget.

Service

Description

WorkCompCentral Website Banner-
These banner positions are offered in a rotation or
unlimited exposure & exclusivity is available.

Three of WorkCompCentral’s most sought after
banners: our 480 x 80 horizontal, 120 x 400 skyscraper
and our 300 x 200 box banner.

Splash Banner-
This banner offers a unique chance to be seen by our
readers.

After login, the large splash page banner shows your
message for 8 seconds to your targeted audience.
Choose from the following target audiences: Insurance,
Legal, Employers, Claims, Vendors and Medical. Banner
Size 650 x 450.

Daily Newsletter Banners-
2 sizes to choose from.

These banners are viewed by more than 15,000
newsletter subscribers Monday through Friday. Banner
Sizes: Newsletter 580 x 180, Banner 185 X2400.

Weekly Review Skyscraper - Newsletter
Banner Size: 150 x 600. Only one advertiser per weekly
newsletter provides you with exclusivity.

On each Saturday each specific target segment (Legal,
Medical, Insurance, Employers, Vendors, Executives)
receives a wrap up of the most popular stories based on
the readership of their colleagues.

Advertising Sales: (805) 484 — 0333 ext. 126




